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Remaking a popular symbol
for advocacy

The JDRF sneaker graphic

is a popular symbolforthe
organization's walk-a-thons. It
hangs in store windows across
the country as donors contribute
millions of dollars to the nation's
largest nonprofit devoted to
eliminating Type One Diabetes.

Langton Creative Group designed
anoriginalsymbolic sneaker that
ties back to the JDRF corporate
identity, and yet maintains the
personal connection to the legacy
symbolthat has been embraced
by JDRF supporters.

‘I was impressed with Langton
Creative Group's ability to
consider — and balance -
strategicissues, creative
conceptsand sensible
considerations. They have
great "big picture” skills that
are matched by a keen eye and
thoughtfulness to details.”

NIKKIBODNAR
AVP, DIGITAL & CREATIVE SERVICES
JDRF
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New JDRF sneaker mascot.
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Original mascot.

TRADEMARK
SYMBOL

UNIQUE SNEAKER FULL COLOR JDRF LOGO ONE WALK NAME
MASCOT ARTWORK WITH T1D GRADATION

DIAGONAL LINE

JDRF PN

FOR A WORLD WITHOUT TYPE 1 DIABETES GD

UNIQUE TAGLINE TID MARK
This tagline is used only This mark is used only
on a Program Logo. It on a Program Logo and
should never be used Event Logo. It should
with any other logo. never be used as a
stand-alone graphic.

Please contact National

for more information
about the T1D Mark.

ONE WALK SIGNATURE COLOR

Branding Guidebook: coordination of image, logos, and
tagline for communications departments across the country.

Symbolresearch involved studying iconic elements of
countless sneakers.
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