HEALTH & WELLNESS

Keas Health
Challenge

Designing for change

Wellness initiatives are about
motivating employees to

change behaviors. It takes time,
repeat messaging and ongoing
support to turn good intentions
into actions, and actions into
habits. Graphic design elements
are usefulin encouraging the
awareness of wellness initiatives
through repeat messaging online,
in printand on site.

Over 6,000 employees participated
in successful pilot programs at
four Pfizer locations, leadingto a
nationallaunch. Healthy Pfizeris
recognized as the #1internal

brand with employee focus groups
reporting “100% brand awareness.”

‘It's not about programs,
it's about engagement.”

JENNIFERARCURE
CREATOR OF HEALTHY PFIZER

Campaign Plan

I Theme Graphic

Print/Online Communication System
Plasma Screen Designs

register

get screened

compete

Keas is aninteractive toolwith an app and website that connects
all Pfizer employees to healthcare data, and offers education,
supportand services through online gaming and real-time fitness
and nutrition challenges.

= TN

e sBRame
i 2 2 R BB ==
M < s oo

®
®

o

e 1o i

Agrid of media campaign
components includes email
marketing, web banners, onsite
plasma screen ads, tent cards,
flyers and posters.
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The media calendar connects the
components with the tasks.
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Tuesday, January 11

Wednesday, January 12

Customized communications
lead to higher engagement.

\We created site-specific

posters and e-signs featuring
the localteams and reporting
results thatarerelevantto the
employees competing at Pfizer
locations throughout the country.
Engagementis much higher when
theinformation is tailored to the
interest of the participants.
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